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MEDIA ALERT 
 

SMITHFIELD AND MINNEAPOLIS FOOTBALL STAR KYLE RUDOLPH DONATE MORE  
THAN 60,000 POUNDS OF PROTEIN TO SECOND HARVEST HEARTLAND FOOD BANK 

 	  
Smithfield’s Nationwide “Helping Hungry Homes” Tour Partners with CUB  

To Provide More Than 240,000 Servings to Minneapolis Families 
 

WHO: Smithfield and Minneapolis football star Kyle Rudolph will join representatives from the 
Second Harvest Heartland food bank and CUB to raise awareness of food insecurity in 
Minneapolis and discuss the importance of providing assistance to the Greater Minneapolis-St. Paul 
community. 

 
WHAT: Smithfield will donate more than 60,000 pounds of protein to the Second Harvest Heartland food 

bank as part of the company’s nationwide Helping Hungry Homes tour. This considerable 
donation, in partnership with CUB, will provide more than 240,000 servings to families in the 
Greater Minneapolis-St. Paul region, where 10 percent of households suffer from hunger.   

 
As part of its ongoing Helping Hungry Homes program, Smithfield has committed to continue its 
fight against hunger by making more than 30 large-scale protein donations across the United States 
in 2016. Throughout the year, the company will donate more than 3.5 million servings of protein to 
food banks nationwide to help families and individuals suffering from hunger. To date, the program 
has provided more than 39 million servings of protein to food banks across America.  

 
WHEN: Tuesday, July 12, 2016 
 11:00 a.m. 
 
WHERE: Second Harvest Heartland 
 1140 Gervais Avenue 
 St. Paul, MN 55109 
 

Kyle Rudolph, along with representatives from Smithfield, Second Harvest Heartland, and 
CUB will be available for media interviews onsite immediately following the donation 
announcement.  
 

More Information 
While the unemployment rate has begun to drop and more jobs are created, millions of Americans still struggle with food 
insecurity. According to Feeding America, more than 48 million Americans live in food insecure households. Food 
assistance organizations across the country report that individuals and families are turning to them for assistance.	  
 
About Kyle Rudolph 
Kyle Rudolph is coming off one of the best NFL seasons of his five-year career after recording five touchdowns on 49 
receptions and racking up a career best 495 receiving yards. The 2015-16 NFL season saw Kyle make an emphatic return 
to full-time football after battling injuries in two consecutive seasons. Kyle seamlessly transitioned back to being one of 
the key assets of the Vikings offense and started all 16 games. His leadership on and off the field was key to the Vikings 
first NFC North championship since 2009. Kyle expects that 2016 will be his best season to-date as he looks to further 
strengthen his rapport working with young Pro Bowl quarterback Teddy Bridgewater.  
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Off the field, Kyle is passionate about helping others through his involvement with the University of Minnesota Masonic 
Children's Hospital. He is currently raising money to fund Kyle Rudolph's End Zone, which is designed to help children 
and teenagers find a place to relax, engage in healing therapies, or play video games while seeking treatment at the 
hospital. Kyle has also worked with Hannah and Friends and the Starkey Hearing Foundation.  
 

# # # 
 

About Smithfield 
A leading provider of high-quality pork products, Smithfield was founded in 1936 in Smithfield, Virginia, establishing the 
town as the “Ham Capital of the World.” From hand-trimmed bacon and slow-smoked holiday hams to marinated 
tenderloins, Smithfield brings artistry, authenticity and a commitment to heritage, flavor, and handcrafted excellence to 
everything it produces. With a vast product portfolio including smoked meats, hams, bacon, sausage, ribs, and a wide 
variety of fresh pork cuts, the company services retail, foodservice, and deli channels across the United States and 30 
countries abroad. All of Smithfield's products meet the highest quality and safety standards in the industry. To learn more 
about how Flavor Hails from Smithfield, please visit www.Smithfield.com, www.Twitter.com/SmithfieldBrand, and 
www.Facebook.com/CookingWithSmithfield. Smithfield is a brand of Smithfield Foods. 
 
About Smithfield Foods 
Smithfield Foods is a $14 billion global food company and the world's largest pork processor and hog producer. In the 
United States, the company is also the leader in numerous packaged meats categories with popular brands including 
Smithfield®, Eckrich®, Nathan's Famous®, Farmland®, Armour®, John Morrell®, Cook's®, Kretschmar®, Gwaltney®, 
Curly's®, Margherita®, Carando® and Healthy Ones®. Smithfield Foods is committed to providing good food in a 
responsible way and maintains robust animal care, community involvement, employee safety, environmental and food 
safety and quality programs. For more information, visit www.smithfieldfoods.com.  
 
About Second Harvest Heartland  
Second Harvest Heartland is one of the nation’s largest, most efficient and most innovative food banks.  In 2015, our work 
provided more than 77 million meals to nearly 1,000 food shelves, pantries and other partner programs serving 59 
counties in Minnesota and western Wisconsin. Second Harvest Heartland helps relieve hunger not only by sourcing, 
warehousing and distributing food, but through data-driven thought leadership and community partnerships that help 
improve the region’s larger hunger relief system.   For more information, visit 2harvest.org or call 651.484.5117.  
 
About CUB 
CUB, based in Stillwater, Minn., was established in 1968 as one of the nation’s first discount grocery stores. The 
organization was purchased in 1980 by SUPERVALU and currently operates 79 stores in Minnesota and Illinois that offer 
customers fresh produce, a wide selection, and food expertise throughout the stores to meet their everyday grocery needs. 
As the hometown grocer for over 48 years, CUB has made it a priority to be a good corporate citizen by helping to create 
healthy and thriving communities that enhance the quality of life for its customers, employees, and neighbors. For 
company news and information, follow us on Twitter at @CubFoods and Facebook at www.facebook.com/Cub, or visit 
our website at www.Cub.com. 
 
Media Contacts: 
 
Hunter PR for Smithfield 
Elisabeth Garcia 
(610) 261-0583 
egarcia@hunterpr.com  

Second Harvest Heartland     
Mary Sutherland 
(651) 209-7913 
msutherland@2harvest.org  

CUB 
Jeff Swanson 
(952) 903-1645 
Jeffrey.S.Swanson@supervalu.com  

 


